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Don't Call Us ''The Blues'' Blue Cross 
Blue Shield 
''We get the blues when they call us 'the blues.''' 
That's what Dale Hahn, senior director, Public Relations 
Services of the National Associations, wrote in a recent 
letter to Plan public relations and advertising directors. 
Dale was echoing the National Associations' concern 
over the integrity of two critical assets: the "Blue Cross" 
and "Blue Shield" registered service, or trade marks. 
The problem is this: unless the Plans use the marks cor­
rectly, in a unified and standardized way, we all run the 
risk of losing our exclusive right'to the marks. That's what 
happened with "escalator," "aspirin," "linoleum," and 
"cellophane," to name just a few. 
Each of these names of common products was once a 
brand name, owned by the company who made the pro­
duct it described. The companies failed to protect these 
trade marks or brand names. They allowed the names to 
be misused-by themselves as well as by others-until 
they couldn't protect them under the law. Each name 
became a word, or noun, for the thing itself, a generic 
term. Linoleum used to be an adjective describing a brand 
of floor covering. Now it is the name given to all floor 
coverings of a particular type. 
Current brand names such as Xerox, Scotch Tape, 
Kleenex, Coke, and Band-Aid are in danger of becoming 
generic terms, possibly because they are so descriptive of 
the product they identify. The companies who own these 
trade marks work very hard to protect them. So must we to 
protect ours. 
The terms "Blue Cross" and "Blue Shield" are widely 
recognized and understood as brands of health care in­
surance. Unless we use these marks correctly, others 
could eventually use them as the name for health care in­
surance plans. For example, an advertisement might go: 
"Ask your XYZ Insurance Company agent about our blue 
cross and blue shield plans." To guide us, here are a 
few rules: 
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• Since a trade mark is an adjective, there must be a noun 
for it to modify. The noun is the generic narn_e of the ser­
vice or product. Therefore, our trade marks must always 
be followed by the generic name of the service. 
Never say: "Hospital bills are paid by Blue Cross." 
Always say: "Hospital bills are paid under your Blue 
Cross coverage" or "by your Blue Cross Plan." 
of Florida 
• Never abbreviate the trade marks, such as "The Blue 
Plan," "The Blues," "BC,'' or "BS." OCTOBER, 1981 VOL. 1 No. 3 Published Monthly for the Employees of Blue Cross and Blue Shield of Florida, Inc. 
• Correct: Blue Cross and Blue Shield Plan or Blue Cross 
& Blue Shield Plan. 
• Incorrect: Blue Cross/Blue Shield, Blue Cross-Blue 
Shield. 
• No punctuation of any kind should be used between the 
two symbols. 
Correct: +. ' 
Incorrect: +. / ' +.&V 
• Never use the two symbols as a decorative item. They 
must always appear right-side-up, not tilted or 
represented in three dimensions on printed matter. 
The correct uses of the trade marks are covered by the 
corporate identification program. This program provides 
verbal and visual guidelines relating to the symbols, 
names, typography, color, and signatures for stationery, 
forms, advertising, signs, and other communication pur­
poses. If you have any questions about how to use the 
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ON THE COVER 
Linda Odom of Health Industry 
Services Data Department visited the 
Cerebral Palsy Clinic, a Jacksonville 
United Way Agency. "I have a seven 
year old son. He's perfectly healthy, 
but I realize that he, too, could be 
struck with a disability. If something 
suddenly happened to him, I 
wouldn't have any choice. Now I 
have a choice, and I want to help," 
she said. 
(For more about the United Way, 




In ancient Greece there lived a man named 
Diogenes who carried a lantern around town 
"looking for an honest man." 
If Diogenes had been here at the Florida Plan 
one day last month, he wouldn't have had to 
look far to find an honest lady. 
Eula Johnson, who opens mail for Medicare 
B Mail Operations, found four one-hundred 
dollar bills neatly folded inside an unstapled 
brochure. She promptly turned it over to her 
supervisor, Henry Zittrower. 
Although much is still a mystery, it appears 
that a brochure from the Fire and Police 
Medical Group of Philadelphia, Pennsylvania, 
was mailed to a retired policeman who now 
resides in Tampa, Florida. Somehow that 
brochure, along with the four one-hundred 
dollar bills, was mailed to Blue Cross and Blue 
Shield of Florida. 
It wasn't addressed to the Plan, and nobody 
knows how it got here. But it ended up in front 
of Eula Johnson who turned the money over to 
the company. 
A check for $400 has been mailed to the 
retired policeman. Maybe he can solve 
the case. 
Henry Zittrower recommended that Eula's 
honesty be recognized corporatewide because, 
as Zittrower put it, "It could help another Plan 
employee make the right decision." 
Diogenes's lantern shines on Eula Johnson. 
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Plan employees show off their dance skills in an audition for the annual "Toys-for-Tots" variety 
show. This year's show will take place on Saturday, December 5, at 8 p.m. in the Civic Auditorium 
Little Theatre. Open to all employees, their family and friends, the price of admission will be one 
new toy. All proceeds are to be donated to the "Toys-for-Tots" campaign. 
Skip The Coke and Take a Walk Around the Block 
by Lynne Brunson 
If you want a sure-fire way to attract attention, 
hang a list of the top ten diets by your desk. I 
get a lot of comments about it from people as 
they pass by. Today, someone stopped and 
studied it. 
"What diet do you suggest, Lynne?" she 
said. Without any hesitation I answered, "I 
don't suggest any of them." If that sounds flip, it 
isn't meant to be. It's just that I've been waiting 
for someone to ask that question so I could 
point out that most popular diets, like the ones I 
listed in last month's PROFILE, are based on 
half-truths. The reason they are so successful is 
because they soothe us where we seem to hurt 
the most-our weight. 
Any gimmick that claims to help us shed 
those unwanted pounds gets our attention, 
especially if we're overweight and fighting a life­
long battle of the bulge. But, dieters, beware. 
For instance, take those diets that tell you to 
restrict your intake of carbohydrates and con­
centrate on greater portions of protein and fat. 
The result may be a few quick pounds shed, but 
that's only water weight. Go off these diets, and 
you'll gain it all back. 
And go off these diets you will. They warn you 
not to stay on them too long. The reason is 
because your body needs proteins, fats, and 
carbohydrates alike. Each food source meets a 
nutritional need of the body. In restricting your 
intake of one or the other, your body must ad­
just its normal function. When you cut out car­
bohydrates and eat only proteins and fats, your 
body begins to draw on the sugar stored in the 
muscles. That is why you become weak and 
fatigued on this type of program. 
A similar thing happens when you limit your 
total calorie intake. The body needs food to 
supply two energy requirements: basic body 
functions and routine physical exertion. If you 
reduce your calorie intake below what is 
needed to maintain your basic body function, 
your body adjusts by slowing down its 
metabolism. If you do this long enough, your 
diet effort becomes counterproductive. 
Your body has a need for energy. Many of 
these fad diets restrict your calorie intake so 
drastically that you are not supplying your 
body's basic needs to keep your heart pumping 
and your brain working. When this happens, 
your body will fend for itself. Your metabolism 
will slow down, and you won't lose any more 
weight, because everything you take in goes to 
supplying your basic needs. 
What's the problem? Better yet, what's the 
answer? Basically, we're consuming the same 
number of calories people did a hundred years 
ago or more. But because of automation, our in­
take of food energy is greater than what we 
burn up. The result is all too clear. Middle aged 
spread. Some people say that their metabolism 
is slower than others'. Studies indicate, 
however, that very little difference exists in the 
rate of metabolism for individuals in similar 
jobs. The real factor appears to be the level of 
physical activity. 
Contrary to popular opinion, obesity doesn't 
cause inactivity, but the reverse. "But I work all 
day and my job really keeps me hopping," 
someone might say. A person might feel very 
tired at the end of the day, but this may be 
primarily from the routine of working and not 
actual physical exertion. 
As we get older, we don't have to get larger. 
But as our activity level decreases, we should 
eat less. 
I'm not advocating jogging programs for 
everyone, but I am suggesting that we find 
ways to exercise. Instead of taking the full lunch 
period for eating, take a walk around the block, 
apout a half-mile. Do this three times a week, 
and at the end of the year you will have burned 
approximately 7800 calories. Then if you skip 
one Coke every day, you will save another 700 
calories a week. All other things being equal, by 
just taking the walks and cutting out the Cokes, 
you'll lose about 12 pounds in a year's time. 
How good are the fad diets? I thought you'd 
never ask. 
UNITED WAY .. ■ 
People Helping People 
United Way-Seeing It Work is 
Believing in It 
by Margaret Svenson 
Volunteers make the United Way campaign 
possible. But the annual fund drive also runs on 
borrowed time. 
For two months of the year, around 
September and October, local companies and 
organizations supply the executive talent to 
organize some 1800 employee campaigns 
throughout the Jacksonville area. 
The Loaned Executives, who are paid by their 
companies, work full-time on the campaign. 
Margaret Svenson, consultant, Health Industry 
Services, is "on loan" from the Florida Plan to 
the United Way. In the article above, she tells 
how she became a believer in the United 
Way idea. 
Two young waitresses who served our lunch 
were being trained for work in the community. I 
remember thinking how eager they were to 
I must admit I've not long been a United Way please and how hard they were trying. 
fan. Didn't know much about it except that it James is about four years old, talkative and 
was big and big usually means impersonal. eager to show us his paintings. James came to 
What would my small contribution mean, I've Episcopal Center only a few months ago, so 
thought, with so many agencies and so many withdrawn from abuse that he didn't talk or 
dollars raised every year. And frankly, I haven't play. At Episcopal, we heard about the 
liked someone suggesting to me what might be "keyhole" children. 
my "fair share." What do they know about my When working in the community, social ser-
family responsibilities? Everyone knows charity vices workers often find deserted homes-
begins at home. except for a small child. A mother leaving for 
Then I became a Loaned Executive to the work for the day, would put food within reach 
United Way. I feel differently now. and lock the door-askin a neighbor to eek 
-- --efore they setus-eo�a�n�e-cr--•-x�e�c-u=t,-ve�s::-r-::o�o�s�e----
through the "keyhole" if things got too quiet. 
Nearly a third of the children at the center 
were in protective custody: some had parents 
who are addicted to alcohol or drugs; others 
had been beaten, sometimes burned. Most 
were entirely neglected by their parents. 
Even some of the kids whose parents bring 
them to the center come hungry. One three­
year-old returned to school after being sick for 
three days. He ate 16 fishsticks for lunch that 
day. His mother explained later that there 
hadn't been much to eat at home. 
Some of the folks on the tour got weepy or 
just quiet. I thought about my earlier reluctance 
to contribute. The excuse I used to use was that 
the United Way was impersonal. I had seen on­
ly three of the 58 agencies but that was enough. 
on Jacksonville's working population, we prac­
ticed public speaking, goal setting and how to 
conduct a meeting to raise enthusiasm and 
understanding before asking for pledges. And 
we went on a tour of a few United Way 
agencies. 
"United Way Agencies Need Your Help To Keep Going ... " 
Cerebral Palsy of Jacksonville was first. 
. The director met us out in the yard. There 
was no place in the small buildings large 
enough to sit and listen. 
The group then split up. My half went to visit 
the preschoolers. We saw a group working with 
babies and two or three-year-olds, trying to 
unclench fists and coordinate movement. 
Sometimes, new arrivals are so frustrated by 
their inability to function that they appear 
hostile or withdrawn. 
As a child progresses he or she moves to a 
different grouping and level of therapy and 
teaching. One of the most touching 
experiences of the tour was in a relatively 
advanced group of mostly three-year-olds. Smil­
ing faces around a little play table gave almost 
no clue of past or present problems. 
A latecomer arrived, a boy with gorgeous 
black eyes. Another boy, Robert, blond and 
blue-eyed, not only helped set a chair at the 
table for him but leaned over and kissed him on 
the cheek. 
We also saw what might have happened to 
these children if help hadn't been there early 
enough. Cerebral Palsy provides a workshop 
and learning environment for adults, teaching 
basic living skills-like dressing and food 
preparation. Only two of the more than 30 
adults we met were retarded, but so many more 
were profoundly affected by their earlier lack of 
proper treatment. Still, even adults, who as 
children were hidden away because they were 
so different, are being taught in mid-life to be 
self-sufficient. 
At Pine Castle Center, we visited mentally 
retarded adults. Every person at Pine Castle 
has a productive job, which helps offset the cost 
of the care provided by this resident shelter. 
Not too long ago, every one of the hundreds 
now helped by Pine Castle would have been 
institutionalized or kept at home. 
Interview with Joe Lee 
Joe Lee is this year's United Way Campaign 
Chairman for Blue Cross and Blue Shield of 
Florida. Joe, who is a management consultant 
in Management Systems, is no stranger to the 
annual campaign to raise funds for Jackson­
ville's community services. He was our Loaned 
Executive to the area-wide campaign last year. 
PROFILE interviewed Joe to find out about the 
United Way. 
PROFILE: Who decides what agencies the 
United Way will support? 
LEE: This coming year, the United Way will 
help 58 local Jacksonville agencies with some 
80 service centers in Duval, Clay, Baker, and 
northern St. Johns Counties. 
To be eligible for United Way support, an 
agency must satisfy three criteria. The first is 
that it perform an essential service to the 
people. The second is that it must be financially 
responsible and efficient. The third is that it 
must be governed by a board of directors con­
sisting of volunteer citizens. 
PROFILE: Who decides how much money each 
agency should have? 
LEE: Each individual agency, through its board, 
prepares a yearly budget of income and ex­
pense. The budgets are then reviewed by com­
mittees of Jacksonville area citizens to see how 
the contributions are spent. These committees 
also monitor on-going programs through-an 
agency re.view process. 
So the answer to your question is really that 
we do-the citizens of Jacksonville. 
PROFILE: Many people wonder why there is a 
United Way. Why can't each agency raise its 
own funds? 
LEE: United Way was started by community 
leaders who wanted to eliminate costly and 
duplicative fund raising. With United Way, there 
is only one campaign each year, and the com-
United Way at a Glance 
United Way of Jacksonville Area Goal . . . .. ..... ...... . .. .... ... .. . .. . .. ... $6,000,000 
Blue Cross and Blue Shield of Florida Goal .... ............................... $75,000 
Number of Agencies ...... ... ... ........... . .. ..... .... ... .. ..... ... ...... ... 58 
Area Served .. .. . .. ... . .. . .. .... .. .. . Duval, Clay, Baker and northern St. Johns Counties 
People Served . . .... . ... .. ... ... ..... ..... .. .. 150,000 (One out of fourarea residents) 
Volunteers . .. ..... ...... .. . .. . ..... .. ................................... 9,000 
Campaign Dates: 
Jacksonville Area ................... .... ... ....... ..... ... . September 14-
. ...... ..... .. .. ... .......................... October 29 
Florida Plan . ... ..... ...... .. .. ........ .................... September 30-

















































































munity has a say in how the funds are 
distributed and used. 
United Way is not just another charity. It 
helps support charities. But it isn't just a "pass 
through" agency for our money. The United 
Way helps plan needed new programs and 
makes sure all programs benefitting from funds 
it collects are run efficiently, effectively, and 
without waste and duplication. 
PROFILE: In our business, we're proud to say 
that the Florida Plan returns an average of 
about 93 cents out of every premium dollar to 
. Plan Employees Featured in Job Training Film 
To Patti Levine, Blue Cross and Blue Shield 
of Florida is more than just another health in­
surance company. To Patti, the Florida Plan is 
an employer that realizes how valuable a hand­
icapped employee can be to a business. 
The handicapped, their rehabilitation, and 
their value to the business community is the 
theme of a film recently produced by Patti, who 
is Patient Job Developer for Jacksonville's 
Cathedral Rehabilitation Hospital. The film pro­
motes Cathedral's job placement program for 
the handicapped. 
Mark Baker, Mitch Robbins, and Millie 
Ramos, who are featured in the film took 
advantage of Cathedral's training, rehabilita­
tion, and job placement program. They are now 
employees of Blue Cross and Blue Shield 
of Florida. 
According to Patti, "Blue Cross really 
cooperates with our placement program. This 
film will help convince other Jacksonville 
businesses of what Blue Cross already 
knows-that the handicapped can and will do a 
good job." 
Cathedral's film, which was produced on 
location at the hospital and at the Plan's River­






subscribers in the form of benefits. How does 
the United Way compare in terms of how much 
of each contribution dollar reaches the needy? 
LEE: The United Way's performance is nearly 
as good as the Florida Plan's in this regard. 
Less than 8 cents of every dollar contributed is 
used for campaign and year-round expenses. 
Such low operating costs are possible because 
of the 9,000 volunteers working for the United 
Way and its agencies who donate their time and 
talent. If we had to pay these volunteers, it 
would cost a fortune . 
lost a particular skill because of a handicap can 
be retrained to perform another job. "We don't 
try to push people into a job that they are not 
capable of doing," Patti said. "Instead we 
evaluate their new capabilities and try to place 
them accordingly. 
"My job and this film's purpose," she con­
tinued, "is to convince businesses that these 
people are very capable, and should be given 
the same consideration as non-handicapped in­
dividuals. After all, the handicapped frequently 
are more dedicated to an employer. They are 
more eager to accomplish a task, and they 
usually have a healthier outlook on life because 
of the difficulties they have had to overcome." 
In addition to job placement, Cathedral pro­
vides it's clients with physical therapy and other 
medical rehabilitation services, social adjust­
ment and counseling services and vocational 
training and testing, primarily in the area of 
CRT operation. 
These services, and the capabilities of the 
handicapped, are spotlighted in Cathedral's 
film, which, in addition to being shown to 
private industry, will be used, in part, as a 
public service announcement for local 
television. 
A Handicap Is Something 
To Overcome 
Profile On Jeff Suggs 
When Jeff Suggs was born 27 years ago, his 
parents and doctors didn't think he would ever 
walk. Jeff was born with cerebral palsy-a 
catch-all term for damage to the motor sections 
of the brain. 
But Jeff's determination and the special help 
he received from Morning Star School and the 
Cerebral Palsy Clinic (United Way agencies), 
has enabled him to do more than anyone could 
have imagined. 
... and They Serve Our Community's Needs 
Jeff has worked as a stockroom clerk for EDP 
Operations for the past five years. His super­
visors, Marion Scott and J.D. Burnsed consider 
him to be an ideal employee. "He never misses 
work; he does his job quickly and efficiently; 
people like him; he's more dedicated than 
most, and, boy, is he strong," J.D. said. 
The United Way of Jacksonville is people 
helping people. Here's a sample of the help 
provided: 
• SINGLE PARENT: 31,000 children live in 
single parent families. Many of these children 
need the friendship of a Big Brother or Big 
Sister. 
• ILLITERACY: 60,000-70,000 functional 
illiterate adults live in this area. Learn to Read 
has a program working on this problem. Only 
a small fraction of the need has been met. 
350 tutors volunteer their time. 
• MENTAL HEALTH: An estimated 15 percent 
of the community needs some form of mental 
health services, but only 11,500 people attend 
clinics in this area. 
• YOUTH: There were 7, 154 juvenile delin­
quent referrals last year. 8,429 children were 
reported to be abandoned, abused or 
neglected in our community. 
• THE ELDERLY: There are some 50,000 elder­
ly persons in the area, most of whom want to 
be at home and independent. Over 50 percent 
live alone. Home care is made possible by the 
Visiting Nurse Association. 
• RETARDATION: While progress is being 
made, not all the people are being reached. 
Of the 18,000 retarded, some 8,400 adults are 
not being served. There is a need for more 
group homes, work activity centers, and pro­
fessionals to work with families. It will take 
commitment and more resources to make an 
impact. Pine Castle and the Association for 
Retarded Citizens in Duval and Clay counties 
are leaders in this work. 
• DAY CARE: The State of Florida licensed only 
17,801 day care spaces for this area. Infant 
and after school care continues to be a major 
problem. Jacksonville Infant Care and other 
Centers help meet a small but vital part of this 
need. But many more places are needed for 
children. 
He's strong because he lifts weights four to 
six times a week. Jeff is a body builder, and he 
is determined to be Mr. Jacksonville. 
The Mr. Jacksonville contest is a local body 
building competition held each year. Jeff placed 
seventh in 1979 and sixth in the 1980 
competition. 
Jeff's part-time trainer is Matt Stuckey, who 
also works at the Florida Plan. "Jeff will pro­
bably become the first handicapped person to 
be Mr. Jacksonville. The way he has improved 
his build and stage performance over the past 
three years, he may be the next Mr. Jackson­
ville," Matt said. 
In his first competition in Atlanta, Georgia, 
although Jeff finished only 12th of 52, the au­
dience gave him a standing ovation at the end 
of his performance. Jeff says that he still gets 
goosebumps when he remembers that 
applause. 
Jeff says he's having the time of his life doing 
exactly what he wants to do. He says, "I love 
body building. I really love it!" 
Jeffrey Suggs is a testimony to himself, his 
coach and friends, to the Morning Star School 
and the Cerebral Palsey Clinic of Jacksonville. 
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